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This month, The Intelligent Marketer explores some of  the marketing challenges facing three industries 
today. Successful change is possible with the right mix of  data solutions. 

The Multi-Channel Retail Industry

The modern retailer struggles primarily with customer experience optimization and customer 
relationship management. Brick-and-mortar stores are seeing an increase in supply costs and rent along 

the proliferation of  online competition. Online businesses, on the other hand, struggle to understand 

expertise to analyze data outside of  online transactions.  

 
data integration to support the customer experience. For example…

identifying the optimal media mix and data roadmap.

of  new data that’s targeted and accurate.

geographic data sourcing and location intelligence.

The Healthcare Industry

For example …

 

retention offers. 



“Data intelligence has changed our 

marketing practices. Armed with 

demographic and buying insights, we 

have developed new revenue streams 

and successfully introduced them to 

carefully selected niche groups. We are 

seeing a higher return on marketing 

investment than ever before.” 

 
– Healthcare Marketing Director

WHAT WAS YOUR 

“ Ah Ha” 
MOMENT?
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The Nonprofit Industry

The data and messaging must be different in order to make an impact. 

limited budget. 

 
 

For example…

buying habits and preferences.

intelligence and dynamic personalization options.

For over 40 years, DirectMail.com has been working with clients on the most 
sophisticated multi-channel marketing challenges. We are a company that 
is passionate about continuous learning and we are excited to share our 
expertise and best practices with a broader audience and the industry as a 
whole. Through Intelligent Marketer, we hope to provide practical solutions 
and tools that marketers can leverage to make their jobs easier in the short 
term and to generate incremental results in the long term.  
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